[bookmark: _azoturcgu5a]Lesson 4
[bookmark: _ap22hj9p1ve7]Getting Started
[bookmark: _r1hekvsfsa8v]Objectives
When you have successfully completed this lesson, you will be able to
· distinguish between inductive and deductive arguments.
· identify rhetorical and logical fallacies.
· analyze the types of persuasive speeches: propositions of fact, value, problem, and policy.
· explain the difference between argumentation and persuasion.
· analyze argumentation and persuasive speeches.
· deliver an argumentative or persuasive speech.
[bookmark: _rz9p29e8afdg]Overview
While the previous lesson’s focus was on interviewing, the next two lessons will be devoted to the power of persuasion.
In this lesson, we will focus on persuasion and argumentation. We will examine deductive arguments, analyze persuasive speeches, and explore rhetoric. While each is persuasive in nature, each has a different approach as well as tactics that may be used in order to persuade an audience.
For this lesson, you may want to try out the interactive Persuasion Map (Links to an external site.)
 builder, which will help you construct logical and well-supported arguments. By the end of the lesson, you will be able to deliver persuasive and argumentative speeches.
Begin by reading chapter 10. Then take the checkpoint quiz and answer the study questions.
[image: persuasion_map.jpg]
Persuasion Map
(Creative Commons / Wesley Fryer)
[bookmark: _aoqle5rpumw7]Reading Assignment
Essentials of Speech Communication:
· Chapter 10, “Persuasion and Rhetoric,” pages 171–96
[bookmark: _zfst3g3uqgl4]Checkpoint Quiz
 
 Problem #1:
Persuasion is the process of changing or reinforcing attitudes, beliefs, or behaviors.
  True (textbook page 172)..
 
 Problem #2:
The central argument of a persuasive speech may be a question of fact, value, policy, or a combination of these.
  True (textbook pages 172–75).
 
 Problem #3:
Persuasive speakers should not appeal to the listeners’ needs.
  False. Aristotle demonstrated that speakers can persuade audiences by tapping into their emotions through an appeal to the listeners’ needs (textbook pages 175–76).
 
 
 Problem #4:
To meet listeners’ needs, speakers can tailor their arguments to the audience’s attitudes and appeal to the basic human needs defined by Maslow.
 True (textbook page 177).
 
 Problem #5:
Faulty reasoning gives a speaker credibility.
  False. Faulty reasoning may be unethical and misleading, and can destroy a speaker’s credibility (textbook pages 187–89 and 195).
 
 Problem #6:
There are several ways to structure a persuasive argument.
  True (textbook pages 189–92).
 
 Problem #7:
Quantitative and qualitative audience feedback does not help a speaker to learn whether a persuasive speech has been successful.
  False. Both types of feedback can help speakers evaluate their speeches (textbook page 193).
 

[bookmark: _hs3gyqehdamj]Study Questions
Note: There are four required assignments for this lesson: three written assignments and one video assignment. Please follow the instructions to complete the assignments. Put all of your written work for this lesson in one Word document. Clearly label the assignments and number your responses. When you have completed all of the assignments, submit them by following the instructions at the Assignment link on the syllabus.
[bookmark: _r7k161tnb4f4]Study Questions
Directions: Answer the following questions in thoughtfully considered, well-written paragraphs. Use your own words and create your own examples. To earn full credit for each question, your answers must be both complete and thorough, and you must provide examples. Sentence structure should be excellent with no errors in spelling, grammar, punctuation, or paragraphing. (40 points total)
1. Describe the role persuasion plays in our society. (1 point)
2. Summarize the three types of persuasive speeches. (3 points)
3. Identify the type of persuasion used for the topics below: question of fact, value, policy, or a combination. Then, write a possible purpose statement for each of the topics listed below. Refer to the activity box on page 174 in your textbook for an example. (4 points)
1. Preschoolers and computer use
2. Off-campus lunch privileges for high school students
3. The educational value of part-time jobs
4. School proficiency tests
4. Pathetic or emotional appeals are based on emotion. Advertisements tend to be highly pathos-driven and play on emotions of happiness, sadness, playfulness, excitement, fear, and more. Summarize the importance of pathos to a persuasive speech. (1 point)
5. First, discuss how Maslow’s hierarchy of needs supports the following idea: “The better you understand your listeners’ needs . . . the greater your chances are to persuade them” (textbook page 177). Then, give an example of each level of need. You should create your own example appeals for each level of need. (6 points)
6. Ethical appeals are based on the character of the speaker. An example of ethos, particular to advertising, is using celebrity endorsements. Summarize ways in which ethos establishes the credibility of a speaker. (1 point)
7. Logical appeals are based on logic or reason. This type of persuasion includes the use of facts or data. In advertising, we find little reason, or logos; however, the fine print in drug advertisements would be an example. Summarize the role logos plays in a persuasive speech. (1 point)
8. First, explain how one builds a logical and effective persuasive argument using inductive reasoning, deductive reasoning, and cause-effect reasoning. Then, complete the activity “Identify Methods of Reasoning” on page 187 in Essentials of Speech Communication. Since you’re doing this on your own, don’t worry about the group instructions. Just make the decisions yourself. Be sure to answer the “Outcomes” questions. (8 points)
9. Find an example in the media or create your own example for each of the following logical fallacies: begging the question, card-stacking, false premises, glittering generalities, false generalizations, non sequitur, and unrelated testimonials. (7 points)
10. Find an example in the media or create your own example for each of the five common types of propaganda techniques: transfer, bandwagon, name calling, loaded words and emotional appeals, and either/or. (5 points)
11. What are the five steps for structuring a persuasive argument in Monroe’s Motivated Sequence? (1 point)
12. Discuss the two evaluation methods for persuasive speeches. (2 points)
[bookmark: _yqyzrbvdpkc0]Argumentation Speech Analysis
Directions: Read the following information about argumentation and answer the questions at the end.
[bookmark: _ezt2up9mih86]Argumentation
Argumentation is so natural; you might be surprised at how often you use it each day. Consider the following statements:
· Mr. West, I think I deserve a raise.
· The Dodgers are a terrific team.
· Dinner at the Cosmos Café is the best deal in town.
· Chicago is an ideal place for a week’s vacation.
· That’s a terrible place to camp.
· We need to have a party soon.
· Buying a set of encyclopedias is a worthwhile investment.
All the above sentences are short examples of argumentation. While argumentation is often thought to involve two sides fighting over opposing points of view, the definition used in this lesson is quite different. Here, argumentation refers to the expression of truth through the use of logic and facts. A speaker’s goal in argumentation is to cause the audience to accept and believe an idea by logically and factually showing the idea to be sound, correct, or true. A logical, fact-oriented speech might clearly convey, for example, the truth of the statement that the intersection of First and Walnut Streets is quite dangerous.
[bookmark: _z6mjrapjl3mg]Logic in Argumentation
As we’ve already noted, one strength of an argument is its reliance on logic. To begin to understand the nature of logic, let’s examine syllogisms. A syllogism is a series of three statements that constitute a reasoned thought. The three statements of a syllogism are called the major premise, the minor premise, and the conclusion. They work together like this:
· Major premise: All firefighters know first aid very well.
· Minor premise: That woman is a firefighter.
· Conclusion: Therefore, that woman knows first aid very well.
If the major and minor premises are accepted, then you must admit that the conclusion is acceptable. This process is called deductive reasoning and is the backbone of logical thinking. In everyday life, the major and minor premises are likely to be assumptions, generalizations, or statements of fact about the world around you. Conclusions tend to be inferences; that is, they are statements derived from the major and minor premises rather than from direct observation of the real world. It’s therefore important to examine carefully the major and minor premises of an argument so that your conclusion will not be ill-founded.
Consider the following syllogisms. Which are logical and true, and which are illogical and untrue?
1. Rex was born with a tail.
Rex is a dog.
All dogs are born with tails.
2. People wash their cars only in good weather.
The weather is good today.
Dad must be washing the car.
3. Every beggar carries a cup.
This old man carries a cup.
Every old man is a beggar.
4. This cold front is bringing rain.
All tornadoes bring rain.
This cold front is bringing a tornado.
I hope you’re able to understand that none of the above syllogisms is logical (though, in some cases, you might have to look twice and slowly think things out to be sure).
In an argumentation speech, you’ll make one statement after another, and you’ll expect your audience to follow along, understanding the relationship between these statements, sensing a pattern or sequence, and accepting the pattern or sequence as logical. Yet an audience member cannot be expected to accept your position logically unless you’re first clear about the ideas that underlie and support your premises and conclusions. It’s essential in argumentation for an audience to see evidence of how you arrive at your conclusions. It’s important, then, for you as a speaker to be certain that the assumptions you make and the conclusions at which you arrive are indeed logical.
[bookmark: _1u6rz957z6e]Facts in Argumentation
Again, you can’t expect an audience to blindly accept your ideas merely because you say they are true. If you’re to make a valid argument, your position must be supported with evidence. The strongest evidence you can provide is facts. When preparing speeches, you should gather specific facts that directly support your controlling purpose. Your evidence should be as concrete and detailed as possible to avoid losing your audience with abstract generalities. In addition to hard facts, you might also find indirect evidence helpful in supporting your argument. Polls, newspaper and magazine articles, and interviews with qualified people (authorities) are sources of information that may not be based on statistics, but they are another means of defending your position. An effective argument, then, is based on logic and fact.
[bookmark: _zevgomardzy4]Sample Argumentation Speech
Carefully examine this sample speech of argumentation and answer the questions that follow.
Home is where the heart is. In fact, is there very much that’s more important to you than where you live? MacPherson County is the place I call home. It’s a most desirable place to live because it offers recreational advantages, excellent weather, and a relaxed, unhurried pace of life.
As a center of recreation, MacPherson County has a new 15,000-acre lake that offers ample room to those interested in water sports. The lake has a 200-slip marina for sailboats, and the State Department of Resources carefully protects the wildlife population. MacPherson County is also known as a popular snow skiing area; according to the county’s tourist association, more than 75,000 visitors came to the county to ski in the last year. There are, furthermore, seventeen public parks in the county, each with extensive picnicking and camping facilities.
The county’s weather also makes it an ideal place to live. Temperatures seldom rise above 85 degrees in the summer, and the winter average is a moderate 30 degrees. MacPherson County averages 38 inches of rainfall a year, which is enough to support its great variety of lush vegetation but not enough to render it a rainy climate. In the last ten years, no tornado has been sighted in MacPherson County, so it’s free from the danger of violent storms.
Yet another advantage of life in MacPherson County is that the pace is pleasant and relaxed. This feeling is shared by almost all of the county’s residents. With a population of just 50,000, rush-hour traffic problems are infrequent, and people have more of a chance to get to know one another. It’s not uncommon, for example, to walk into a store in MacPherson County and be greeted by name.
As the world grows more hectic and impersonal, people are taking a closer look at where they live. When you consider its recreational facilities, climate, and pace of living, you’ll look closer at MacPherson County. It truly is a most desirable place to live.
[bookmark: _25xsoodleoxc]Assignment Questions
Now answer the following questions about the speech you just read. Put your answers in your Word document. Clearly label the assignment and number the answers. To earn full credit for each question your answers must be both complete and thorough, and you must provide examples from the speech. Sentence structure should be excellent with no errors in spelling, grammar, punctuation, or paragraphing. (1 point each, 5 points total)
1. What is the controlling purpose of the speech; that is, what idea is the speech trying to get the audience to accept?
2. How does the speech use hard evidence, or statistics? Does it always rely on statistics, or are there places where indirect evidence is used?
3. Are there any statements made that are not well supported?
4. How logical is the general approach that the speech takes? How well organized is the speech? Does the middle specifically support the controlling purpose?
5. How successful do you think this speech would be in convincing the audience of the truth of its position? If the speech is not entirely successful, what accounts for its weakness? How could the speech be improved?
[bookmark: _qnz6ukwkb4br]Persuasive Speech Analysis
Directions: Read the following information about persuasion and answer the questions at the end.
[bookmark: _5jmnd463tdw2]Persuasion
Persuasive speaking, unlike argumentation, often goes beyond convincing an audience to accept the truth of an idea. Persuasive speaking tries to convince listeners to take a course of action. As you read the pairs of sentences below, identify those that are aimed at arguing the truth of an idea and those that are aimed more at trying to persuade an audience to take action.
Dropping out of school is a difficult decision to make.
You shouldn’t drop out of school because later life will be harder for you.
How you look often affects how you feel.
Buy Brand X clothing because it makes you look good.
Our nation is facing serious problems.
Republicans in the U.S. Congress are causing problems for the country and should be voted out of office.
I hope you realized that the first sentence in each pair is an attempt at argumentation; the second sentence in each pair is an attempt at persuasion because it advocates action.
Another difference between argumentation and persuasion is that argumentation relies solely on facts and logic to establish the validity of its controlling purpose. Persuasion, on the other hand, might use facts and logic, but it might also use less logical, more emotional appeals to win over listeners. The sentences below that are marked A are examples of arguing factually or logically; those marked P are examples of persuading by emotional appeal.
A: The tax rate hasn’t been raised in this town since 1974, and it’s 37 cents below the state average.
P: It’s about time this old town did something to pull itself out of the mud of an embarrassingly low tax rate.
A: The need for a dress code has been rejected by students, as shown in a recent school newspaper poll.
P: Even students with minimum intelligence don’t need someone to dictate to them what to wear.
A: The newest Ford trucks were selected as superior to Chevrolet trucks in tests conducted by Trucker Magazine.
P: Ford owners know that their vehicles can outperform Chevrolets any day of the week.
While emotion can be used to advantage in a persuasive speech, care must be taken not to be excessively emotional or unreasonable. Otherwise, intelligent listeners will assume the speech is nothing more than opinionated rhetoric without substantial support, and they will reject it.
[bookmark: _hiacfxa0f8za]Sample Persuasive Speech
Carefully examine this sample persuasive speech and answer the questions that follow.
You arrive home from a typical day of drudgery at school or the office. You’re tense and irritable, and now is the time you most enjoy raiding the refrigerator and settling down in front of the television set to forget it all for another day. While you might feel happy and comfortable with this routine, you’d do yourself a great favor by stepping out for a period of jogging instead.
Jogging can do so much more for your case of built-up tension than can television and calorie-stoking. Whether trotting down city sidewalks or country roads, the rhythmic pace of a late-afternoon run can evaporate the accumulated stress of a day on the job. In this way, your inner frustrations can be given a chance to escape freely rather than merely being bottled up by TV reruns and potato chips.
Weight control is another factor that makes jogging a sensible activity to pursue. Our country obviously feels that slim is beautiful. But recent statistics released by the U.S. Department of Health and Human Services are shocking: six out of every ten of us are overweight. A potential jogger might be interested to know that running at a moderate pace burns approximately ten calories per minute. This means that a thirty-minute jaunt could eliminate several cookies and candy bars and, in time, melt inches from those flabby bulges.
Jogging can also be considered a form of life insurance. Recent studies by the Harvard University Medical School indicate that a person who exercises regularly reduces the risk of heart attack by 70 percent. This statistic is based largely on the fact that a heart subjected to regular physical stress is far better equipped to cope with the demands placed upon it by twenty-first-century civilization than is the unexercised heart. Jogging can also do much to develop your respiratory system. It will increase your wind, your endurance, and your general capacity to function more effectively for a longer period of time.
So if you’re troubled by tension, frustrated by fat, or leery of your life expectancy, think of that slim, relaxed, healthy specimen religiously trotting through your neighborhood every evening. Consider joining up with him or her for a lap or two around the block. It might just beat slumping down in front of the television and wallowing in your woes with a triple-scoop banana split.
[bookmark: _4z44pc9vhi9a]Assignment Questions
Now answer the following questions about the speech you just read. Put your answers in your Word document. Clearly label the assignment and number the answers. To earn full credit for each question your answers must be both complete and thorough, and you must provide examples from the speech. Sentence structure should be excellent with no errors in spelling, grammar, punctuation, or paragraphing. (1 point each, 5 points total)
1. What is the speech’s controlling purpose?
2. How emotional is the speech’s point of view? Is it overly emotional in some places?
3. Does the middle of the speech clearly and directly support the speech’s controlling purpose?
4. How effective is the speech in persuading listeners to take action?
5. Does the speech have any weaknesses? How could it be improved?
[bookmark: _9w73tnd8x2eb]Persuasive or Argumentative Speech
Directions: Choose either a persuasive or an argumentative speech to deliver. If you choose an argumentative speech, remember to support your arguments with facts and logic, not emotions! The goal of your argumentative speech is to lead your audience to accept the truth of your stated position. If you choose to present a persuasive speech, make sure you persuade your audience to take action. Your speech should be 3–5 minutes in length. Follow the video submission instructions in the course introduction. In addition to your video, all notes and resources used for your presentation should be saved in your Word document and submitted with this assignment. You are also required to submit a bibliography
 (Links to an external site.)
 for this assignment; you may use either the MLA or APA format.
Follow these steps to complete the assignment.
1. Choose a topic. All topics should be appropriate. Please e-mail your instructor should you have questions or concerns regarding your topic. Inappropriate presentations will receive a failing grade.
2. Pre-plan your speech. Here are some things to consider as you are planning your speech:


· What goal are you trying to achieve?
· What values, attitudes, and beliefs might you encounter from your audience?
· What attitudes and beliefs are you trying to alter?
· What action (e.g., read the newspaper every day) or non-action (e.g., do not smoke) do you want your audience to take?
· What type of reasoning will you use?
· What other appeals might you use?
· How will you convince the audience that you know what you are talking about?
· How might you begin and end your speech with strong arguments?
3. Outline your speech. Refer to pages 271–75 in your textbook for examples of outlines.
4. Write and deliver your speech. Consider the following when preparing and presenting your speech.


· Introduction: The opening should gain the attention of the audience. It should avoid trite phrasing such as “My speech is about” or “Today I am going to talk about.” Rather, it should begin very strong and create a desire for continued listening from the audience. Give a clear, strong thesis in the introduction!
· Support: The speech should give strong support throughout. Use examples from outside sources. This is where what you learned in researching your topic should be made known to your audience. Use reputable sources and refer to these sources within your speech!
· Voice: Your voice should be loud and have a nice pace. Avoid a monotone voice, mumbling, and talking too fast; avoid jargon. Use formal English, enunciate your words clearly, and watch the pronunciation of words.
· Eye Contact: Make eye contact with your audience and not your notes!
· Poise/Posture: Stand still when speaking unless your movement has a purpose! Avoid nervous habits like “dancing feet,” swaying side-to-side, hands to face, or touching your hair. Be conscious of your “nervous speaking habits.”
· Conclusion: Leave your audience with a sense of completeness. Did you challenge your audience with the art of persuasion or argumentation? Is your audience convinced, or do you leave them needing more information to make a decision?
[bookmark: _dbb52w3th5ss]Grading Criteria (50 points total)
To receive full credit for your speech, you must demonstrate in your notes and bibliography an excellent process of preparation (worth up to 10 points) in which you
· identified the purpose of your speech.
· analyzed your audience (including which attitudes, beliefs, and values are important in relation to your topic).
· researched your topic to the point of having some expertise in the matter.
· analyzed the benefits and the shortcomings of your proposition.
· considered possible opposing arguments.
· considered the use of reason as an important strategy in your presentation.
· considered ways to enhance the appeal of your speech.
The opening of your speech (worth up to 5 points) must be strong and extremely effective overall. You must
· clearly state the claim or proposition.
· show an understanding of the audience's beliefs and attitudes.
· try to win the audience's good will in the first few sentences.
The body of your speech (worth up to 15 points) must be clearly organized and logically presented. You should
· place your best argument either first or last.
· use reason in the arguments presented.
· use a justifiable and ethical appeal to audience emotion (if applicable).
· distinctly state an ethical intention and use ethical language.
· demonstrate sincerity.
Your conclusion (worth up to 5 points) must be strong and extremely effective overall. You must
· summarize your main points.
· restate your proposition.
In the vocal delivery of your speech (worth up to 10 points) you should
· use appropriate rate, pitch, volume, grammar, and pronunciation.
· demonstrate sincerity.
Overall impression is worth up to 5 points. As always, you must show mastery of the vocal delivery components, your sentence structure must be excellent with no errors in grammar or pronunciation, and you must meet, but not exceed, the time requirement (3–5 minutes).
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