[bookmark: _cahg0dkq0js]Lesson 5
[bookmark: _zegdfbf9i3bs]Getting Started
[bookmark: _amjpy31xgs7l]Objectives
When you’ve successfully completed this lesson, you will be able to
· identify logical, ethical, and emotional appeals.
· identify rhetorical and logical fallacies.
· analyze strategies used by media to inform, persuade, entertain, and transmit culture.
· critique a speaker’s use of words and language in advertising and the impact the words may have on the intended audience.
· analyze the techniques used in media messages for a particular audience and evaluate their effectiveness in Orson Welles’s radio broadcast of The War of the Worlds.
· create a commercial for a new product.
[bookmark: _kyrynlq8brne]Overview
[image: SuperBowl2006.jpg]
Super Bowl XLI
(Creative Commons / kclauson)
Do you watch the Super Bowl for the game, the commercials, or both? The Super Bowl has become a must-see event for millions of viewers. According to a survey by the Retail Advertising and Marketing Association, 36.3 percent of consumers watch the game primarily for the commercials. But how much do these 30-second commercials cost the advertisers? According to the Los Angeles Times (Links to an external site.)
, in 2010, CBS charged Super Bowl advertisers up to $3 million per 30-second commercial!
Advertisers know how to gain logical, ethical, and emotional appeals from their audience. In chapter 10, you read about appeals, logical fallacies, and propaganda. In this lesson, we will further examine these techniques. Analyzing an advertisement will allow us to see the impact advertisers may have on an audience. You will even get a chance to star in your very own commercial!
One of the biggest critiques of the media and advertising is how it affects our concepts of body image. Ever wonder what might lead to the distortions in our perceptions of beauty? Or just how easy it is to change someone’s appearance? Who would think that even models for beauty products and fashion magazines would require touchups? When we take a closer look at the persuasive role of the media, we can see that the body images we are presented with are often deceptive, unrealistic, and even unhealthy.
We will also look at persuasion and politics and the role the media played in the 2008 presidential election. In addition, we will see how one radio broadcast, Orson Welles’s The War of the Worlds, created quite a scare when it was broadcast on Halloween night. Let’s get started!
[bookmark: _eizjs1j9fysy]Reading Assignment
There is no textbook reading assignment for this lesson, but your textbook is always there for reference if you need it. You may want to review pages 50–52 and chapter 10 as you work on your assignments. There are required online readings given in the assignments, so be sure to visit all the Web links and read the information provided there.
Essentials of Speech Communication:
· Review the information on fallacies and propaganda, pages 50–52.
· Review chapter 10, “Persuasion and Rhetoric,” pages 171–96.
[bookmark: _barf81lnnvn8]Checkpoint Quiz
[bookmark: _pa8szdzh4v9q] 
[bookmark: _pa8szdzh4v9q] Problem #1:
[bookmark: _pa8szdzh4v9q]Logical fallacies are false or faulty methods of reasoning.
[bookmark: _pa8szdzh4v9q]  True (textbook page 50).
[bookmark: _pa8szdzh4v9q] 
[bookmark: _pa8szdzh4v9q] Problem #2:
[bookmark: _pa8szdzh4v9q]Propaganda is a form of persuasion that encourages people to make their own choices.
[bookmark: _pa8szdzh4v9q]  False. Propaganda discourages listeners from making their own choices by presenting opinions or positions as if they are accepted truths, without evidence to support the claims (textbook page 52).
[bookmark: _pa8szdzh4v9q] 
[bookmark: _pa8szdzh4v9q] Problem #3:
[bookmark: _pa8szdzh4v9q]Glittering generalities are vague or general words or phrases that express an attitude or idea that has gained popular support.
[bookmark: _pa8szdzh4v9q]  True (textbook page 51).
[bookmark: _pa8szdzh4v9q] 
[bookmark: _pa8szdzh4v9q] Problem #4:
[bookmark: _pa8szdzh4v9q]Begging the question, card stacking, and false generalizations are types of faulty reasoning.
[bookmark: _pa8szdzh4v9q]  True (textbook page 51).
[bookmark: _pa8szdzh4v9q] 
[bookmark: _pa8szdzh4v9q] Problem #5:
[bookmark: _pa8szdzh4v9q]Non sequitur means “logically follows” in Latin.
[bookmark: _pa8szdzh4v9q]  False. Non sequitur means “doesn’t follow” in Latin. The term describes statements that don’t logically follow each other or that deal with totally different subjects (textbook page 51).
[bookmark: _pa8szdzh4v9q] 
[bookmark: _pa8szdzh4v9q] Problem #6:
[bookmark: _pa8szdzh4v9q]Testimonials use experts or famous people to endorse items or gain the listener’s approval.
[bookmark: _pa8szdzh4v9q] True (textbook page 51).
[bookmark: _pa8szdzh4v9q] 
[bookmark: _pa8szdzh4v9q] Problem #7:
[bookmark: _pa8szdzh4v9q]Loaded words, emotional appeals, name-calling, and stereotypes are all propaganda techniques.
[bookmark: _pa8szdzh4v9q]  True (textbook page 52).
[bookmark: _g0d8r0o0icn2] 
[bookmark: _ao6s3mf8iysr]
[bookmark: _kt7czaudzn8x]Advertisement Analysis
Note: There are six required assignments for this lesson: five written assignments and one video assignment. Please follow the instructions to complete the assignments. Put all of your written work for this lesson in one Word document. Clearly label the assignments and number your responses. When you have completed all of the assignments, submit them by following the instructions at the Assignment link on the syllabus.
[bookmark: _11mpagaztots]Advertisement Analysis
Directions: As you know, Aristotle talked about three argumentative appeals: logical (logos), ethical (ethos), and emotional (pathos). Read the following document to review them.
The Three Appeals of Argument
 (Links to an external site.)
After your review, choose a recent print or online advertisement to critique. For print advertisements, scan the ad and paste it into your Word document. For online advertisements, right-click on the image, copy it, and paste it into your Word document. Remember, your instructor must be able to see the advertisement in order to grade this assignment. In your document, answer the following questions. Clearly label this assignment and number your answers. (10 points total)
1. Discuss the use of color in the advertisement. How do the colors add to the overall persuasive nature of the advertisement?
2. In what way does the amount of text add to the overall appeal of the advertisement?
3. What is the style of the language (conversational or formal)? How does the overall language style help to create persuasion?
4. Discuss the type of images in your advertisement. In what way(s) do the images help to create the persuasive tone?
5. How do the people featured in the images and the facial expressions add to the overall effectiveness of the advertisement?
6. Using textbook pages 188–89 as a resource, discuss the logical fallacies and propaganda used in your advertisement. List the propaganda or fallacies and give examples to support.
[bookmark: _vseflnfpiuti]Media and Body Image
Directions: Ever wonder just how our perception of beauty is distorted? Take a look at the video from Dove called “Evolution" - linked below:
Evolution
 (Links to an external site.)
[image: ]
When looking at the persuasive role of the media, we can see that the body images we are presented with are often distorted or unrealistic images. Let’s further explore this topic by viewing another video:
Girls Making Media, Episode 4: Body Image
 (Links to an external site.)
[image: ]
You can also read a transcript of “Girls Making Media, Episode 4: Body Image.”
After viewing this video, answer the following questions in thoughtfully considered, well-written paragraphs. Put your answers in your Word document. Clearly label this assignment and number your answers. To earn full credit for each question your answers must be both complete and thorough, and you must provide examples. Sentence structure should be excellent with no errors in spelling, grammar, punctuation, or paragraphing. (2 points each, 10 points total)
1. What is body image?
2. Research indicates that eighty percent of women are dissatisfied with their body image. Why do you think this is so?
3. In what ways are we a “diet society”?
4. What’s to blame for people having a “poor body image”?
5. What was your overall impression of these videos?
[bookmark: _slmtkmzdj6hq]Election Commercials
[image: Benjamin_Harrison.jpg]
Benjamin Harrison Campaign Ribbon, 1892
(Courtesy of Cornell University Library)
[bookmark: _nd8y7atoqbu7]Election Commercials
Directions: Election commercials have come a long way. Go to The Living Room Candidate (Links to an external site.)
, the Museum of the Moving Image’s Web site featuring a collection of U.S. presidential campaign ads. Choose the election year 1964 and watch the campaign ad for President Lyndon Johnson titled Peace Little Girl (Daisy) (Links to an external site.)
. (Look for the ad under the Democrat ads; it is the second one and has a star in the corner.)
Oh, how times have changed! Now choose two commercials from the 2008 campaign on The Living Room Candidate (Links to an external site.)
 Web site. Be sure to write down the titles of the commercials you viewed.
After viewing the commercials, discuss the types of images in them. In what way(s) do the images help to create the persuasive tone? In addition, state the type of propaganda and/or logical fallacies found in these election advertisements; support your answers with specific examples. Refer back to textbook pages 188–89 for definitions of the types of propaganda and fallacies. Put your responses in your Word document, and clearly label this assignment. (10 points total)
[bookmark: _k6rw5jml1er4]Politics and the Internet
Directions: The Internet has changed elections. Facebook and other social networking media have played a key role in reaching out to voters. To get a sense of the impact of the Internet on politics, first read Insiders Debate Social Media’s Influence on Election ’08 (Links to an external site.)
. Then watch the following 
video (Links to an external site.)
[image: ]
 on social media and the 2008 U.S. presidential election, and answer the questions below.
Read a transcript of Social Media and the 2008 U.S. Presidential Election.
Put your answers in your Word document. Clearly label this assignment and number your answers. To earn full credit for each question your answers must be both complete and thorough, and you must provide examples from the Web sites. Sentence structure should be excellent with no errors in spelling, grammar, punctuation, or paragraphing. (10 points total)
1. How was Facebook a vehicle in the 2008 U.S. presidential campaign?
2. In what ways are Facebook and other social networking media advantageous to the election process?
3. Why did candidates post videos on YouTube?
4. Explain the element of risk involved with social network media.
5. What role did bloggers play in the 2008 election?
6. What does the Internet provide to the political process?
[bookmark: _he9rqeyy1t4i]The War of Worlds
[image: Orson_welles.jpg]
Orson Welles
(Library of Congress / Carl Van Vechten)
Directions: Before television and the Internet, radio was one of the main sources of information and entertainment. In the early days of his career, the famous actor and filmmaker Orson Welles started a theatre company called The Mercury Theatre. He then moved his productions onto the radio. In 1938 he played Lamont Cranston, “The Shadow,” on the radio. For Halloween of the same year, Welles directed and narrated a radio version of H .G. Wells’s science-fiction story The War of the Worlds.
First, visit the following links to read about and listen to Orson Welles’s radio broadcast of The War of the Worlds.
The War of the Worlds (Radio)
 (Links to an external site.)
The Mercury Theatre on the Air
 (Links to an external site.)
 (Scroll down to The War of the Worlds and choose Real Player or MP3 to listen to the broadcast.)
Read a transcript of The War of the Worlds broadcast
 (Links to an external site.)
.
After reading about the broadcast and listening to it, write an essay on the following topic:
Identify the techniques used in media messages in Orson Welles’s radio broadcast of The War of the Worlds and evaluate their effectiveness. Look for specific examples of some of the rhetorical, persuasive, and propaganda techniques listed on textbook pages 50–52 and 171–96. Write a five-paragraph essay (1 to 3 pages) that contains an introduction with a strong thesis statement, three supporting ideas, and a conclusion. Remember to check your essay for grammatical and spelling errors. Put your essay in your Word document, and clearly label this assignment.
[bookmark: _8guf701v20oj]Grading Criteria (30 points total)
· Organization of essay (up to 10 points)
· Support and development of ideas (up to 10 points)
· Use of examples (up to 5 points)
· Sentence structure (up to 5 points)
[bookmark: _f636rdclg2j3]Create a Commercial
[bookmark: _mkye6r69j9hj]Create a Commercial
[image: Advertising.jpg]
Advertising Helps Me Decide
(Creative Commons / Wrote)
Directions: Now it’s your turn to demonstrate effective use of logical fallacies and/or propaganda in a commercial. Come up with a new product—use your imagination! Create a commercial that promotes your new product. Use persuasive techniques to attract your audience. Get creative; use a slogan or jingle, visual aids, music, costumes, and, of course, you must feature your product within the commercial. Commercials must be submitted by video and should be around 30 seconds in length. Follow the video submission instructions in the course introduction. Good luck and have fun!
[bookmark: _839setiupwza]Grading Criteria (30 points total)
To receive full credit for your commercial assignment you must demonstrate excellent usage of persuasive techniques in order to create audience appeal. You must also show distinctive creativity and include excellent product endorsement/placement. As always, you must show mastery of the vocal delivery components, your sentence structure must be excellent with no errors in grammar or pronunciation, and you must meet, but not exceed, the time requirement (30 seconds).
· Persuasive techniques used (up to 5 points)
· Audience appeal (up to 5 points)
· Creativity (up to 5 points)
· Product endorsement (up to 5 points)
· Overall impression/Voice (up to 10 points)
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